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This publication is the sole property of Jones Lang LaSalle Hotels, and must not be copied, reproduced or transmitted in any form >) by any
means, either in whole or in part, without the prior written consent of Jones Lang LaSalle Hotels. The.information contained in this publication
has been obtained from sources generally regarded to be reliable. However, no representation is made, or warranty given, in respect of the
accuracy of this information. We would like to be informed of any inaccuracies so that we may correct them. Jones Lang LaSalle Hotels\does
not accept any liability in negligence or otherwise for any loss or damage suffered by any party resulting from reliance on this publication:
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